Duct Tape

Marketing Process

STEP 1: k_l Staﬂ interviews

Discovery Competitive research

Customer interviews

Ideal prospect description Customer profile narrowing

Core marketing message

Strategy adoption
Goal setting
Marketing structure

Final working plan STEP 4: . Identity elements
Marketing Plan Pro Positioning
Talking logo
Lead generation STEP5: ‘ Marketing kit
Advertising, public relations, Foundation Web content
ferrals
- Information products
Lead nurturing STEP 6: Core product and/or
Automate, CRM, follow-up Customer Creation service offerings
Lead conversion
Discovery, presentation, Annual action plan
transaction STEP 7: ,p
Near term action plans
Execute
Calendar
Key indicators STEP &: Budget
Course correction Measure
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